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Canadian Charity Fundraising Response

COVID-19 CANADIAN ‘
C HARITY Canadian Charity Fundraising Data to Help

You Respond During the COVID-19 Crisis

F U N D RAI S I N G "How should our organization respond to the COVID-19 pandemic?*

This has been one of the most common questions being asked by

Canadian charity fundraisers and marketers. But the truth is that no one
° truly knows what the "correct" response is.

The good news is that data can give us new fundraising and marketing
insights to test during this time.

What would you like to see?

i Email Trends &
In the charts below, you'll find Canadian COVID-19 related email Onl;?:&lzlng Examples
volume, online giving trends, and examples and resources to help you
improve your fundraising.
’ e : s 2 Resources Get Updates i
Our hope is that you'll find it useful as you navigate these uncertain Response Trends
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ONLINE GIVING TRENDS.




MEASURING THE TRENDS

The Giving Report 2020
THE GIVING REPORT 2020 ONUINE GIVING 15 ON THE RISE ——
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DATA SOURCES
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DONATIONS

ONE-TIME SCHEDULED SECURITIES & MUTUAL FUNDS INDIVIDUAL FUNDRAISING

Donate Now i Donate Monthly ; Securities i

$14,406 2 MONTHS

RAISED OUT OF $42,000 10 G0

TICKETED EVENTS
PEER-TO-PEER FUNDRAISING

GOAL PROGRESS

TICKET INFORMATION
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ONLINE GIVING INDEX (OGl)

12 MONTHS OF DONATIONS

ENDING IN JANUARY 2016

12 MONTHS OF DONATIONS
ENDING IN JANUARY 2017
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ONLINE GIVING IN 2020.




How is the overall nonprofit revenue trending?

Observation: May 2020 saw a slight increase from a strong March and was 23.7%
higher than May 2019,
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INCREASED GROWTH
ACROSS ALMOST
EVERY CATEGORY
AND ACROSS EVERY
PROVINCE AND THE
TERRITORIES.

How is revenue trending for the distinct verticals?

Observation: Every vertical saw some level of increase in April 2020 and again in May 2020 with the largest jump seen in the Indigenous Peoples (7.6%) and Public Benefit (7.0%)
organizations when compared to the previous month.
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How is revenue trending in each of the Canadian provinces?

Observation: Every province saw an increase in revenue above the baseline in May with the biggest gains seen in Mova Scotia (7.7%) and PE| (5.0%) compared to the previous month.
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AVERAGE GIFTS HAVE
INCREASED, BUT
THIS DOESN'T
NECESSARILY MEAN
THAT INDIVIDUAL
CANADIANS ARE
GIVING LARGER
AMOUNTS.
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SO GIVING IS UP?



SO GIVING IS UP?
NO. ONLINE GIVING IS




IMAGINE CANADA'S
SECTOR MONITOR
CHARITIES & THE COVID-19
PANDEMIC
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https://imaginecanada.ca/

SO GIVING IS UP?
NO. ONLINE GIVING IS UP.
BUT OVERALL GIVING IS DOWN.



SO WHAT ARE CHARITIES DOING
WHEN IT COMES TO EMAIL AND
WHY SHOULD YOU CARE?




THE MORE (GOOD) EMAILS YOU SEND
TO MORE (ENGAGED) PEOPLE THE
MORE MONEY YOU'LL RAISE ONLINE.



Average Revenue Per Channel

Direct

Display $ 467.87

Email 29179.23
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Paid Search
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Average Conversion Rate Per Channel

5 Email has a 4.67% ;
average conversion
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Average Conversion Rate Per Channel

That's 160% higher than:
the next highest channel.
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WHAT ABOUT NOW AND
WITH COVID-19?




EMAIL VOLUME HAS
BEEN TRENDING UP
WITH A SPIKE AROUND
#GIVINGTUESDAYNOW.




VOLUME INCREASED
ACROSS
ORGANIZATION
TYPES WITH HEALTH
AND WELFARE
RAMPING UP A LOT.

How has each vertical changed their volume of messaging in recent months?

Observation: With the exception of "Benefits to Community." all of the verticals are sending nearly twice as many emails as they did in the first two months of the year.
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METIONS OF COVID-
19 STARTED MID-
MARCH, SPIKED END
OF MARCH AND HAS
BEEN PRETTY
CONSISTENT SINCE.

What is the content of the messaging each week?

Observation: The steady increase in email volume in recent months has primarily
been driven by messaging that includes COVID-19.
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THE PERCENT OF
EMAILS ASKING FOR
MONEY IS RELATIVELY
CONSTANT WITH A
SPIKE AROUND
#GIVINGTUESDAYNOW.




BUT ARE PEOPLE
RESPONDING TO EMAIL?




How has avg. revenue** been affected in recent months?

Observation: Despite the increase in gifts seen in March, overall revenue remained

consistent due to a lower average gift. In April, we're starting to see adecline in

revenue but, since the month is not finished, it is important not to be concerned yet.

ONLINE REVENUE FROM
EMAIL HAS BEEN

GROWING STEADILY
AND IS MUCH HIGHER
THAN 2019 YTD.
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How has conversion rate** varied in recent months?

Observation: 2020 has seen an increase in overall donor conversion rate in every
single month. This is made more impressive by the fact that year over year traffic has
also seen an increase.
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BUT ARE PEOPLE
RESPONDING TO EMAIL?




HOW CAN YOU OPTIMIZE YOUR
FUNDRAISING EMAILS TODAY?




Experiment #1

A

FAMILYLIFE

Help for today. Hope for tomorrow.

A Cru Ministry

Scholarship funds have run out.
Here’s why it matters . .

[Salutation],

You don't often think about pastors needing help with their marriage.
Our expectations are so high. But the truth is, they work long hours. They
are constantly sacrificing. It takes a toll on their families, who also do so
much,

Your gift will help provide a scholarship to our Weekend to Remember®
marriage getaway for at least one pastor couple like Fred and Melissa.*

While they were having a difficult time, they received their scholarship,
thanks to caring friends like you. Fred told us:

“I had been going through some issues of burnout after pastoring a very
small church for nine years that we had planted . . . We had lost two
children to miscarriage. We didn't want to be another statistic. The
pastor scholarship allowed us the opportunity to attend this marriage
getaway. Without it, we could not have afforded to go.”

Workers like Fred and Melissa are few. We can’t afford to lose them to
the stresses of ministry. One failed marriage can be a tragic setback for a
whole church.

Please pray for the need. Your gift now will also make a huge difference
for a pastor couple, their church, and the community they serve. God|
bless you for being a great friend to FamilyLife.

Yours for godly homes,

Dennis Rainey

Hi Jenn,

1 hope you're having a great day so far. | wanted 1o tell you something that’s been on my heant
as of late.

The Lord has blessed Barbara and me by aliowing us to serve at Familylife for 41 years. While
there are many parts that make the ministry special, the best part is the people we get to meet
and help. Over the years, we have had the opportunity to help over one hundred thousand
pastors and their spouses attend our Weekend to Remember® marriage getaways

1 have a great appreciation for pastors. Maybe that's because | like to think that | have a pastor’'s
heart, and | also know the challenges they face and the stresses that come with their job. We
tend to put high expectations on pastors and sometimes forget that they are human 100. They
work long hours, make lots of sacrifices and often don't take time for themselves and their
families.

Marriage and famifies require intentionality and investment. That's why I'd like to continue to
make it possible for even more pastors and their spouses 1o attend our Weekend to Remember
getaway as a gift from FamilyLife and generous people like you.

Jenn, would you consider giving a special gift to FamilyLife that will help provide a scholarship
for 3 pastor couple to invest in thelr marriage at this weekend getaway?

Your donation will give this faithful coupie biblically-based insights to strengthen and improve
their marriage, time to relax and rediscover the love between them, and tools and resources that
will Immediately impact their marriage.

This weekend will not only heip a pastor in his marriage, but he will come away recharged and in
8 better position to minister to his congregation

1 can’t think of a better way to invest in God’s kingdom, than to invest in the people God has
called to do His work

Here Is the link where you can make your gift yiife cor 17-07/ingex

Thank you, Jenn, for heiping bulld strong marriages and families.

272%
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Experiment #2

A

{ Back Inbox
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In Email Opens
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Experiment #3
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Experiment #3
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Y'ALL DON'T KNOW.

(BUT NEITHER DO 1)



THE BIGGEST TAKEAWAY FOR
OPTIMIZING FUNDRAISING EMAILS
BASED ON OUR RESEARCH IS...






THE MORE PERSONAL LOOKING, SOUNDING,
AND FEELING AN EMAIL IS THE MORE LIKELY
YOU ARE TO GET DONATIONS.



Components of an Email

Email Envelope

The Sender
Reply Email
Send Time
Subject Line
Preview Text

vk whn =



Components of an Email

Email Body

6 Design & Format
/. Salutation

8. Copy

9. Tone and Voice
10. Call to Action



Components of an Email

Email Envelope Email Body

1. The Sender 6. Design & Format
2.  Reply Email 7.  Salutation

3. Send Time 8. Copy

4. Subject Line —— 9. Tone and Voice
5. Preview Text 10. Call to Action



5 WAYS YOU CAN OPTIMIZE YOUR
FUNDRAISING EMAILS TODAY!




How To Craft An Email Envelope That Gets More
Opens.

Email Envelope

1. The Sender

2. Reply Email

3. Send Time

4.  Subject Line e
5. Preview Text



The Toronto Humane .

Our Place Society

UJA Federation of G.
Damien with Kids He.
Doris Olafsen & Jam.

Federation CJA 360

Andrea Harman | Can.

Ezra S. Shanken
Nature Conservancy .
Yonge Street Mission
The Mustard Seed
Renascent

GFA World

TIFF

UMICEF Canada
Peter Duraisami, Ch.

Ratanak Internation.

Toronto Humane Society's Scratching Post - Pets of the Week! Find cut more about some of the animals that we have in our care at the Toronto Humane Society! These ..
Warm a heart this Christmas - Pam, people in your community need you. Donate Now Dear Pam, Christmas is a time to give. Just $3.11 is enough to give a Christmas m...
UJA Weekly Snapshot - What's Happening at UJA | November 16, 2018 No Images? Click here WHAT'S HAPPENING AT UJA | NOVEMBER 16, 2018 UJA's Weekly Snapsh...
You helped me see | didn't have to be afraid. - Do you get anxious at this time of year too? Try this tool to relieve holiday stress! View this email in your browser For the fi...

There's still time to join us - You're invited to celebrate the season with us. Invite Wednesday, December 5, 2018 6:30 pm Cecil Green Park House (UBC) 6251 Cecil Green_.

Your weekly news from around the Jewish world - Israel reaches cease-fire with Palestinian terror groups after 2 days of rocket violence.

My daughter Bronwyn ® - Loretta, every light is precious, no matter how long it shines. View this email in your browser Every life is a precious light, no matter how long it...
Supporting Our Home and Homeland - Click here for web version Jewish Federation of Greater Vancouver Novemnber 16, 2018 | 8 Kislev 5779 | Candlelighting at 4:11 pm...
Give the Joy and Wonder of Nature - Looking for the perfect gift for the nature lover in your life? No images? Click here. ORDER NOW Make this year especially meaningf...
Holiday issue of Urban Lights now available! - Your support in action Having trouble viewing this email? View it as a web page. Ernail stationary banner 2018 art-celebrat...
Canada Post is on Strike. Poverty isn't. - Despite the postal disruption, your support is still important to us. The postal strike will have the greatest impact on our most v...
TGIF: What do your kids know? - Children always know more than we think, so how much do you think your kids really know about when you were in active addiction? Vie...
Free Advent resources for 2018 - Lent 2018 - GFA World It's our desire that you will be blessed as you journey through this Season of Light. Sign up to receive daily Adve...
The Coen Brothers' latest opens tonight! ¥ - View in browser Facebook Twitter Youtube Instagram The Weekly What's on = starting November 16 Get tickets Novembe..
Helping children is as easy as... - 1, 2, 3! Get started now. Email not displaying correctly? View it in your browser. UNICEF Canada UNICEF Canada Ways to give Dear Angi...
An Update re: Canada Post! - Dear Shon, As you may be aware, the Canada Post strike is still in effect and is rotating in our region, potentially impacting areas for 24 hou...

Special gifts await! ® - 2018 Gift Guide View the Gift Guide A Light Has Dawned Choose a gift that will make all the difference. Equip Cambodians to protect their famili_..

Can't see images? Click...
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SEND EMAILS FROM A PERSON.




Remember This?

A

{ Back Inbox

28%

In Email Opens

Edit

{ Back Inbox

® Competitive Enterprise Insti...

What today means
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HOW DO PEOPLE MANAGE
THEIR INBOXES?






PEOPLE CAN ONLY TRIAGE BY
IMPRESSION.
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How Do We Triage Our Inboxes

6.5 litmus & FLUENT

a cogint company

Inbox at a Glance

What'’s the first thing you look at when

deciding whether to open an email?

@® Sender or from name

@ Subject line

® Preview text




YOU CAN GET MORE OPENS.



Experiment #11246

World Concern <info@worldconcern.org> Unsubscribe
to me|v

THIS CHRISTMAS

A

Jacinta Tegman, World Concern <jacintategman @worldconcemn.org>

B | GLOBAL

GIFT
GUIDE

In Emalil Opens




Experiment #11472

CONTROL - CEO

Providing help

Albert Reyes albert.reyes@buckner....

to me ~

Dear Kevin,

God bless,

Albert Reyes
President and CEO
Buckner International

TREATMENT - VP

Providing help

85%

In Email Opens

150%

In Donations




YOU CAN STAND OUT FROM
OTHERS.



Type of Email Sender
Individual
23%

Organization
77%

Source: The Canadian Online Fundraising Scorecard n




Type of Email Senc

Individual
23%

Source: The Canadian Online Fundraising Scorecard

Organization

77%

The Toronto Humane .

Our Place Society

UJA Federation of G.
Damien with Kids He
Doris Olafsen & Jam

Federation CJA 360

Andrea Harman | Can.

Ezra S. Shanken
Mature Conservancy .
Yonge Street Mission
The Mustard Seed
Renascent

GFA World

TIFF

UNICEF Canada
Peter Duraisami, Ch

Ratanak Internation.

The Toronto Humane .

Toronto Humane Society's Scratching Post - Pets of the Week! Find out more about some of 1
Warm a heart this Christmas - Pam, people in your community need you. Donate Now Dear Pz
UJA Weekly Snapshot - What's Happening at UJA | November 16, 2018 No Images? Click here
You helped me see | didn't have to be afraid. - Do you get anxious at this time of year too? Try
There's still time to join us - You're invited to celebrate the season with us. Invite Wednesday,
Your weekly news from around the Jewish world - Israel reaches cease-fire with Palestinian t
My daughter Bronwyn # - Loretta, every light is precious, no matter how long it shines. View 1
Supporting Our Home and Homeland - Click here for web version Jewish Federation of Greate
Give the Joy and Wonder of Nature - Looking for the perfect gift for the nature lover in your lif
Holiday issue of Urban Lights now available! - Your support in action Having trouble viewing 1
Canada Post is on Strike. Poverty isn't. - Despite the postal disruption, your support is still im
TGIF: What do your kids know? - Children always know more than we think, so how much do
Free Advent resources for 2018 - Lent 2018 - GFA World It's our desire that you will be blesse
The Coen Brothers' latest opens tonight! ™ - View in browser Facebook Twitter Youtube Inst
Helping children is as easy as... - 1, 2, 3! Get started now. Email not displaying correctly? View
An Update re: Canada Post! - Dear Shon, As you may be aware, the Canada Post strike is still |
Special gifts await! @ - 2018 Gift Guide View the Gift Guide A Light Has Dawned Choose a gi

Your support has saved lives - help us continue to save more - View the message online Hell
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TEST IT!



How To Craft An Email Envelope That Gets More
Opens.

Email Envelope

1. The Sender

2. Reply Email

3. Send Time

4.  Subject Line e
5. Preview Text



How To Design Fundraising Emails That Lead To
Donations, Not Just Clicks.

Email Body

Design & Format
Salutation

Copy

Tone and Voice
0. Call to Action
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TRY REMOVING DESIGN
ELEMENTS.




Remember This?

Hi Jenn,
1 hope you're having a great day so far. | wanted 1o tell you something that’s been on my heant

as of late.
Help for today. Hope for tomorrow.

The Lord has blessed Barbara and me by aliowing us to serve at Familylife for 41 years. While
. there are many parts that make the ministry special, the best part is the people we get to meet
A Cru Ministr y and help. Over the years, we have had the opportunity to help over one hundred thousand
pastors and ther spouses attend our Weekend to Remember® marriage getaways

| have a great appreciation for pastors. Maybe that's because | like to think that | have a pastor's
heart, and | also know the challenges they face and the stresses that come with their job. We

8 tend to put high expectations on pastors and sometimes forget that they are human 100. They
Scholarship funds have run out. work long hours, makae lots of sacrifices and often don't take time for themselves and thelr
Here's why it matters . . families.

Marriage and famifies require intentionality and investment. That's why I'd like to continue to

make it possible for even more pastors and their spouses 1o attend our Weekend to Remember
getaway as a gift from FamilyLife and generous people like you.

Jenn, would you consider giving a special gift to FamilyLife that will help provide a scholarship
for @ pastor couple to invest in thelr marriage at this weekend getaway?

Your donation will give this faithful coupie biblically-based insights to strengthen and improve

[Salutation],
their marriage, time to relax and rediscover the love between them, and tools and resources that

You don't often think about pastors needing help with their marriage. will iImmediately impact their marriage.

Our expectations are so high. But the truth is, they work long hours. They i isoliari vl ot only holp & pENDE i s 8rege, Ut Wil Goms ey T
are constantly sacrificing. It takes a toll on their families, who also do so @ better position to minister to his congregation

much,

1 can’t think of a better way to invest in God’s kingdom, than to invest in the people God has
Your gift will help provide a scholarship to our Weekend to Remember® calied to do His work

marriage getaway for at least one pastor couple like Fred and Melissa. Here Is the link where you can make your gift sa farmiheta com $7.07fndex

While they were having a difficult time, they received their scholarship,
thanks to caring friends like you. Fred told us:

Thank you, Jenn, for heiping bulld strong marriages and families.

“I had been going through some issues of burnout after pastoring a very
small church for nine years that we had planted . . . We had lost two
children to miscarriage. We didn't want to be another statistic. The
pastor scholarship allowed us the opportunity to attend this marriage
getaway. Without it, we could not have afforded to go.

the stresses of ministry. One failed marriage can be a tragic setback for a
whole church.

Workers like Fred and Melissa are few. We can’t afford to lose them to

Please pray for the need. Your gift now will also make a huge difference
for a pastor couple, their church, and the community they serve. God|
bless you for being a great friend to FamilyLife.

DONATIONS

Dennis Rainey
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IF IT DOESN'T DEFINITIVELY
HELP, REMOVE IT.



SOthhing for you o consider inbox x CULTIVATION STUDY x  CULTIVATION STUDY/Email x

Fr. David . scribe
to leonard.mclean ~

Hello Leonard,

As we proceed through Holy Week, | pray this is a time of many graces for you
— especially during this uncertain season we are in. It certainly has been for me
here at the National Shrine of Our Lady of the Snows.

One of my goals this Holy Week is to bring more people into a partnership with
the Missionary Oblates. As we continue our work around the world we see the
needs of the poor greater than ever as we all experience this global pandemic.
Sustainers of our ministry are critically needed right now. Monthly supporters
help the Oblates to maintain our ministries here at the Shrine and provide for
the ongoing physical and spiritual care of those who need it most.

Is this something you would consider?

This Holy Week, I'd like to offer you a special opportunity to have a Votive
Candle lit for you every month at the Shrine. When you become a monthly

supporter of the Missionary Oblates with a gift of $15 or more, we will light a
I H I S I S W H A I o U R candle for your intentions every single month and bring those before the Lord.

| have set a goal of 100 candles to be lit by the end of this Holy Week. The
great news is it looks like we might reach this goal, but | need your help. Will

l’ ” you become an Oblate sustainer at this time and truly bless our missionaries
during Holy Week?

| would be honored to light a candle for you every month at the Shrine. The

Votive Candle will be a reminder that the Oblates and our Shrine pilgrims are
lifting your prayer requests towards Heaven.
[ N N J

‘You can make your monthly contribution here: https://oblatesusa.org/have-a-
candle-lit/

| hope you will consider this. What a beautiful sight it will be to light 100
candles every single month for the intentions of our faithful, monthly supporters.

| pray you have had a spirit-filled Holy Week so far, and | pray that the next few
days are filled with joy as you celebrate the new life we receive through Jesus
Christ.

God bless you,
Fr. David P. Uribe, O.M.I.
Oblate Chaplain Director

Copyright © 2020 Missionary Oblates of Mary Immaculate, All rights reserved.
‘You have received this message because you are subscribed to Misssionary Oblates of Mary Immaculate
emails

Our mailing address Is:

Missionary Oblates of Mary Immaculate
9480 N Demazenod Dr

Belleville, IL 62223-1159

Add us 1o your address book

‘Want to change how you receive these emails?
‘You can update your preferences or unsubscribe from this list.
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Will A Less Designhed, More Text Based Email Lead To More Donations?
EXPERIMENT ID: #20996

CONTROL - DESIGNED TREATMENT - PLAIN

Web Version
Kuow
Hi there —
STAND WITH TRUST.

STAND WITH LOCAL REPORTING I'm your local host of All Things Considered here at KUOW, and | have just a

quick note while I'm on air.

STAND WITH KUOW AND NPR.
As you probably already know, we're taking just one day to come to you on air to
raise $1 million dollars for KUOW, so we can continue to provide our essential
ONE DAY TO RAISE $IM X : .
local reporting and ensure the station is healthy in the months ahead.
0 $250 $200K $TI0K Bl

O ur commitment to finding you the facts, providing context, and helping
you see the larger picture is stronger than ever.

Hi there —

I'm your local host of Al Things Considered here at KUOW, and |
have just a quick note whils I'm on air.

We're less than $250,000 away from our goal. Can
you pitch in now?

As you probably already know, we're taking just one day to come to

UCW, so we can conts

you on air to raise $1 miion dollars for

essential local reporting and ensure the station is
months ahead

Thank you for trusting us and coming back to KUOW time and time again to get
the news and informa tion you need to keep you and your family safe. It's a
responsibility we take incredibly seriously at KUOW and NPR, and we will
continue to work as hard as we can to provide that service.

Our commitment to finding you the facts, providing context, and
helping you see the larger picture is stronger than ever,

u need to keep y

ou and your
sly St KUOW Today's goal is a big one, and it's something we've never tried before, but | know
we can get there with T
Donate Now

If y ou can join us today, 0
independent journalism. 0

Thank you,

In Clicks O In Conversions

KUOW Puget Sound Public Radio
0O 00 @ 4518 University Way NE Suite 310, Seattle, WA, 98105 US

Emall Preferences | Privacy Policy

KUOW Puget Sound Public Radio
4518 University Way NE Suite 310, Seattle, WA, 98105 US




ALMOST EVERY
CANADIAN CHARITY
IS SENDING EMAILS
THAT LOOK LIKE

THIS... FATHER’S DAY GIFTS
FROM THE HEART

Dear Malcolm,




NOT JUST A US THING.
IT'S A HUMAN THING.

C‘u rn:, Merd | Digital Marketer | Adjunct Professor | Fundraising Writer | 1.

"J' Tw

Brady Josephson annm
‘ " - - s

Any #Canadian fundraising folks tested a plain text, stripped-down fundraising
email compared to a more designed one? | just spent way too long trying to find
one in our aggregate inbox... and looks like no one is sending those types of
emails.

Why not?

| guess it's not that surprising as | actually looked for this in our 2018 study and
found that only 3% of #fundraising emails took that approach and while more
common in the US, it's still roughly ~15% that do.

Why not try it?

| know we have ample evidence that the simple approach helps increase giving
and we have an increasingly growing body of evidence that it helps with
newsletters and cultivation emails as well.

And | KNOW many of these orgs have attended our wehinars and even full-day
workshops where we shared how that approach has worked but even they aren't
(seemingly) trying this approach.

Have we tested it and found Canadian donors don't like plain emails? Or are we
so hung up on our design or what we like or think we like or what everyone else
is doing?

Guessing it's a lot more of the latter...

I just really don't understand and hoping someone out there can help...

O @& @ 19 .23 Comments

Reactions

6QQALQANO

& Like =] comment = Share Most Relevant ¥




H 2,142 views of your post in the feed

l‘% [ Add a comment... o] |
" Erik Rubadeau - 15t TW s
o CEO of Digital Fundraising and Technology Agency Yeeboo Digital. H...

Brady - Were testing them left, right and centre. “"\We've had a
couple massive wins ~/ with the stripped down format as well as a

COume Nops s

Interesting take away so far seems to be that success is directly
related to existing brand trust. It seems 'how’ people come into a list
as well as how much inherent trust and familiarity they already have
with your brand might be a critical factor.

Where there is less brand familiarity or trust {looser connections) the

N o I J U S I A U S I H I N G branded [ designed emails seem to outperform. We're hypothesizing
® that the brand elements in these cases actually help with trust thus

improving the conversion on the email.

T 4 T
I S A H U M A N H I N G ) But where there is strong brand connection - ¢%:#5¢look out!! Those

unbranded emails have been rocking ¢¢ and way out performing the
designed emails.

Take away?

Keep testing!! &

@ . 3likes | B - 3Replies
?_. Erik Rubadeau - 1st Tw ...
To

CEO of Digital Fundraising and Technology Agency Yeeboo ...

Also above data is Canadian centric. 121

S B =
N l'-: Brady Josephson [ Author | . . _ W ...
'®  Charity Nerd | Digital Marketer | Adjunct Professor | Fundrai...
Erik Rubadeau awesome! You wanna share any of those ﬂ
experi ments :)




NOT JUST A US THING.
IT'S A HUMAN THING.

&

Jeffrey Golby « 751 W ...

CEO at Acts for Water

Alvina Wong :)
W - 1Llike E] - ?Replies

@ Alvina Wang - 2nd TW aes
Senior Development Officer, Marketing at Union Gospel Miss...
We've tested plain text emails several times and they've done
well for click throughs and conversion! We don't use them
often though, usually as one of a series of more desig ned
emails during major campaigns.

ST =
. l'-: Brady Josephson | Author | _ ) _ 5d ...
'@ Charity Nerd | Digital Marketer | Adjunct Professor | Fundrai...
Alvina Wong Question: why not use them more?
I =
Cassandra Steele » 15t Tw ...

Digital marketing and fundraising

Hi Brady, we've tested it! And we did see better results, but have not
rolled it out across all emails and | actually haven't done one in a
while. Great reminder! We did not roll out plain text across all of our
solicitations as there is concern it will "lose its magic" if we use it all
the time.

W - GLlikes | O] - 1Reply

N l'-: Brady Josephson [ETGEE W ...
'e Charity Nerd | Digital Marketer | Adjunct Professor | Fundrai...

Awesome! Thanks for shari ng. There may bea nDVEIt':.f
element to it for sure but | can say that we've been LISII"IQ
those emails for our clients a lot and for a few years and
haven't found that to be true or not Si-;;]r"liT'ilZ:aI"ltljlr at least.
S B =

Sam Ferraro « 15t Tw ...

An experienced manager of events, projects, communications and m...

| was pushing this idea in previous organizations that | worked for. |




NOT JUST A US THING.
IT'S A HUMAN THING.

Please test! | think there are many things at play and older
online donors could be one as does getting into the meat of
the email (message) sooner without extra “stuff’.

I =

Miriam Wilson - 1st Tw (edited) ...
Digital Fundraising and Engagement Manager at Greenpeace Canada

Our emails at Greenpeace Canada are pretty stripped back and have
been for many years. They just feature the logo at the header and
then simple text. Our email revenue grew by 132% between 2018 and
2019 using this stripped back template.

% - 1like | B - 1Reply
N l'-: Bra d_1,r Jnsephsqn [ Author | . . _ w ...
'@ Charity Nerd | Digital Marketer | Adjunct Professor | Fundrai...
Awesome. Thanks for sharing.
(< B =
Kim Rossi - 15t W ...
Director Of Philanthropy & PR at Pathstone Foundation, Journalist, C...
Did a very plain letter from the CEQO twice this month, sent via email.
More opens and clicks than any other piece i've sent. These ones
had no piCtUFES or fanciness of any kind.
W - 1like | B] - 1Reply
N l'-: Brady Josephson [ Author | . . _ W ...
'@  Charity Nerd | Digital Marketer | Adjunct Professor | Fundrai...

Cool. Thanks for sharing.
S iLke | H

Christine Lancing CPA, CA - 15t TW aes
Principal Consultant and Owner - Lancing Consulting - non-profits, s...

Hey Brady, we do that on a regular basis at Under The Same Sun!
Engagements has increased and we're getting to know many of our
aonors petter.

W - 1like | B - 1Reply

L Bradu lncarnbhenn TTTE Aoar




TRY USING MORE COPY TO ENSURE
DONORS KNOW WHY THEY SHOULD
GIVE TO YOU TODAY.




Does the Length of an Email Impact Conversion?

Hella Fellow Canservative,
‘Wel, that didn't take lang

Earller this fall, your Leadership Institute organized a national “Normandy Coaltion” of more than a
i i poicy groups, and legal

defenss founcatians.

Inspired by Allisd forces’ successful efforts 1o free Europe from tataliarianism, our new Normandy
Coalition features a three-step plan o defeat the lefi's modern brand of tyranny that hos seized
#0 much of America's higher-education system.

Notlang our y o Ibarste America's the grip
, vigiance
chapter invied
conservatve scholar Chariss Murray 1o spesk on campus.
Murray's recent have spurred leftist rage, inclusing at in

March. Violent leftst protestors snut down Murray's scheduled debate with Democrat professor Alison
Stanger. When Professor Stanger opanly supported Murray's right fo appear on campus, the mob.
aitacked her for hes “Detrayar oflefist ideology.

Prafissor Stanger recaived a cancussion and a iip 10 the hosgilal

‘Atacks lia this one at Middiebury wers the driving foros behind the launch of our Normardy Project,
50 my foam siaod prepared when Murray visited the Michigan campus last month

Surs enough. a gang of “Antia’ o e cthar who
fistan ta him,

Amang thase studanis was Nathan Baming, a well-trained Leadership Institute field caordinator | had
sant to organize young consenvatives. As your Insttute trained him o do, he filmed the protestors with
his smartphone t dacument Ineir disruptions.

Whe the crazed laftists saw what Nathan was doing, they demanded he stop firing ~ than hil him
several mes

Finally, the angry Antifa mob wrested the phone from his hand, drawing bioed i the pracess. Then
tney from & plaza

Fortunately, Nathar's camera recarded the enlire attack far svidence,
Thank Gad they didt injure Nathan even mars.

Nathan filed a complaint with the campus police who soon identified the student who damaged his.
phone, Nathan a/so plans to press charges agsinst his atiackers.

I ur Normandy Projsct, our sfkes wil work tagethar to file civl suits and cther legal acsens to haid
Joflists acoountabio and make them itorally pay for thesr crimes that supprass spench, damage
property, and injure peaple like Mathan

Imagine what a difierance it would make to ses hesdines about Antifa held financialy responsle for
i actions. That would be & réal game-changer for conservalives an for all Americans who valus
free speach

Fellow Genservative, you can schieve such victaries with your special contribution today.

Just a3 p i ith tyranny, v e U3 mst take our stand for
freedom, iy team and our ¥

106.3%

In Donations

Piease help to free America's campuses, Thank you ss much
Cardially,
Monan C. Blsckisil

Prasident

PS. LI's Nathan Beming's temible what young up against
tocay: a vickous, tyrannous lef

But you and L are there to help these young conservatives stand strong. By supperting your

nay for ih d libarate Amarica’s universitios from their tyranny.

Thenk you for your help.

L

Yo a1 g i e DU o IR i 0t WA
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From This To This

383%

In Donations




From This

£DTS

Teach Truth. Love Well.

Dear << Test Salutation »>,

Most people are familiar with how the stock market works. You purchase shares in a
company, and the company uses the cash from your purchase to grow its business. If the
business grows, then the value of your shares grows as well.

Most people don't think of charitable giving in the same way. However, a donation to
Dallas Theological Seminary is one of the most strategic investments you can make—and
one that pays dividends into eternity.

You see, each gift to Dallas Theological Seminary is an investment into a student. This
investment ensures that each student will be equipped to proclaim the gospel and build
up the body of Christ around the world.

What can come from one student? More than you might think.

+ DTS alumni David Jeremiah and Charles Swindoll pastor churches with
attendance in the tens of thousands.

o DTS alum Jim Rayburn started Young Life, a ministry that disciples hundreds of
thousands of young people each year.

* DTS alumni Tony Evans and Chip Ingram host media ministries that reach millions
of people each year.

But the beauty of it all is that if each student only reaches one lost person with the
gospel, your investment has produced a dividend that lives on for eternity. That kind
of return isn’t found on Wall Street!

Today, we are excited to announce that some of our most dedicated ministry
partners have made a generous $450,000 gift that instantly multiplies your
investment. Make your gift to DTS before December 31, and it will be effectively
doubled.

A gift to DTS is so much more than just a tax-deductible charitable donation—it's a
strategic investment in kingdom-multiplying work. We'd be honored if you joined us
today in this eternal work.

will help grow the kingdom this year with an investment in DTS?

For His kingdom,
Mark L. Bailey, Ph.D.

To This
_(4,_ DTS CHALLENGE

ANNOUNCEMENT

Teach Truth. Love Well

Dear << Test S3

Most people a O
company, and {|
business grows| O

Most people dd
Dallas Theologi

that pays dividg | n C | i C kS

Mark L. Bailey,
President

Dallas Theologi
You are re

In Donation Rate

38.1%

Average Gift
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YOU PROBABLY NEED A BIT MORE COPY TO ANSWER
THIS QUESTION, WELL, IN THE MIND OF THE DONOR:

Canada
Helps.org



YOU PROBABLY NEED A BIT MORE COPY TO ANSWER
THIS QUESTION, WELL, IN THE MIND OF THE DONOR:
“If I am your ideal supporter,
why should | give to you rather
than someone else or not at all,
Jjust continue my day?”

Q

aaaaaa
Helps.org



If An Ask Is Made, Is It Clear What Your Donation
Will Be Used For?

NoO

o)
59% Yes

61%

Source: The Canadian Online Fundraising Scorecard ﬂ




HOW CAN YOU USE COPY IN YOUR
EMAILS TO BE MORE CLEAR AND
LEAD TO MORE DONATIONS?



Problem

VU e After

Hey [firstname],

I hope you're having a great day so far. | was dinga ing late y day with the board and

something came up that | just had to make sure you're aware of.

But there is something you can do about it.

‘We've just been given access to the public school system through X Y and Z and have a real chance to
get real training for this fallen generation. Unfortunately, we're not ready. We still need X, Y and Z.

This is where you can make a HUGE difference.

With your gift of X, you will be able to quickly stand up X, Y Z so that this opportunity isn't missed. That
means:

e Tangible provision X
e Tangible provision Y
e Tangible provision Z

We know your gift will make a huge difference because contributions like those from you have helped
us test it in various locations for the past [x] years. In fact, we recently conducted a test of [this] at [this
location] on [this date] and the result was phenomenal:

“Holy Monkey | can’t believe the difference this training has been to these kids. 6 weeks after the
training, and the kids are still doing phenomenally better. This truly is the age of influence... little
interventions can make a lot of difference!”

-Judy Q, Public School Teacher from [location]

Will you make this difference possible? The opportunity for you to make the most difference closes in
only [x days]. Not just because that’s when we need to wrap up the plan that has to be submitted, but
also because one of our board members pledged to match every gift, dollar for dollar, up to $10,000.

So for every dollar you give, our board member promises to give an additional dollar. That's how
important this opportunity is!

Here's the link where you can make your gift and have its value doubled:
http://www.bringbackmanners.org/Operation public schools 2019

Thank you for bringing back manners! We haven’t been able to come this far without supporters like
you.

Sincerely,

Jon Pao

BringBackManners.Org
jonpao@bringbackmanners.org




Clearly and concisely address
the

PRIMARY PROBLEM

your campaign is solving for.

Q

aaaaaa
Helps.org



Hey [firstname],
[ J [ J
W r I t I n O u r O W n | hope you’re having a great day so far. | was attending a meeting late yesterday with the board and
something came up that | just had to make sure you’re aware of.

Everything we have been predicting has come true. Kids are become more and more disrespectful and
the latest government programs are actually making it worse. You can click here for the full report:

¢ UnIeSS you have already http://www.bringbackmanners.org/fcdg 2019Report
primed your donor audience
. po Our country, our kids, our society is in a complete crisis. How will the next generation survive in the
thOFOU9h|y on the SpeCIfIC workplace? How will the work of those before them continue if they can’t even get along?
Issue at hand, make sure you
address it.

But there is something you can do about it.

We’ve just been given access to the public school system through X Y and Z and have a real chance to

° |'t d oesn "t have 'to be extreme get real training for this fallen generation. Unfortunately, we're not ready. We still need X, Y and Z.
and long. Just enough to
. . . This is where you can make a HUGE difference.
Cred | bly focu S thel r attentl on. With your gift of X, you will be able to quickly stand up X, Y Z so that this opportunity isn’t missed. That

means:

e Tangible provision X
e Tangible provisionY

e Tangible provision Z

We know your gift will make a huge difference because contributions like those from you have helped



Solution

VU e After

Hey [firstname],

I hope you're having a great day so far. | was dinga ing late y day with the board and
something came up that | just had to make sure you're aware of.

Everything we have been predicting has come true. Kids are become more and more disrespectful and
the latest government programs are actually making it worse. You can click here for the full report:

http: w.bringbackmanners.org/fcdg 2019Repo

Our country, our kids, our society is in a complete crisis. How will the next generation survive in the
workplace? How will the work of those before them continue if they can’t even get along?

We know your gift will make a huge difference because contributions like those from you have helped
us test it in various locations for the past [x] years. In fact, we recently conducted a test of [this] at [this
location] on [this date] and the result was phenomenal:

“Holy Monkey | can’t believe the difference this training has been to these kids. 6 weeks after the
training, and the kids are still doing phenomenally better. This truly is the age of influence... little
interventions can make a lot of difference!”

-Judy Q, Public School Teacher from [location]

Will you make this difference possible? The opportunity for you to make the most difference closes in
only [x days]. Not just because that’s when we need to wrap up the plan that has to be submitted, but
also because one of our board members pledged to match every gift, dollar for dollar, up to $10,000.

So for every dollar you give, our board member promises to give an additional dollar. That's how
important this opportunity is!

Here's the link where you can make your gift and have its value doubled:
http://www.bringbackmanners.org/Operation public schools 2019

Thank you for bringing back manners! We haven’t been able to come this far without supporters like
you.

Sincerely,

Jon Pao

BringBackManners.Org
jonpao@bringbackmanners.org




Clearly and concisely address the
specific

OPPORTUNITY

readers have

THROUGH YOU

to solve that problem.




Writing your own

» Draw attention to your plan/
approach in a very specific,
tangible way.

« Make it easy for them to
visualize in their own mind.

Hey [firstname],

| hope you’re having a great day so far. | was attending a meeting |late yesterday with the board and
something came up that | just had to make sure you’re aware of.

Everything we have been predicting has come true. Kids are become more and more disrespectful and
the latest government programs are actually making it worse. You can click here for the full report:

http://www.bringbackmanners.org/fcdg 2019Report

Our country, our kids, our society is in a complete crisis. How will the next generation survive in the
workplace? How will the work of those before them continue if they can’t even get along?

But there is something you can do about it.

We’ve just been given access to the public school system through X Y and Z and have a real chance to
get real training for this fallen generation. Unfortunately, we’re not ready. We still need X, Y and Z.

This is where you can make a HUGE difference.

With your gift of X, you will be able to quickly stand up X, Y Z so that this opportunity isn’t missed. That
means:

e Tangible provision X
e Tangible provision Y
e Tangible provision Z

We know your gift will make a huge difference because contributions like those from you have helped



Trust

VU e After

Hey [firstname],

I hope you're having a great day so far. | was ding a ing late y day with the board and
something came up that | just had to make sure you're aware of.

Everything we have been predicting has come true. Kids are become more and more disrespectful and
the latest government programs are actually making it worse. You can click here for the full report:

http: w.bringbackmanners.org/fcdg 2019Repo

Our country, our kids, our society is in a complete crisis. How will the next generation survive in the
workplace? How will the work of those before them continue if they can’t even get along?

But there is something you can do about it.

‘We've just been given access to the public school system through X Y and Z and have a real chance to
get real training for this fallen generation. Unfortunately, we're not ready. We still need X, Y and Z.

This is where you can make a HUGE difference.

With your gift of X, you will be able to quickly stand up X, Y Z so that this opportunity isn't missed. That
means:

e Tangible provision X
e Tangible provision Y
e Tangible provision Z

Will you make this difference possible? The opportunity for you to make the most difference closes in
only [x days]. Not just because that’s when we need to wrap up the plan that has to be submitted, but
also because one of our board members pledged to match every gift, dollar for dollar, up to $10,000.

So for every dollar you give, our board member promises to give an additional dollar. That's how
important this opportunity is!

Here's the link where you can make your gift and have its value doubled:
http://www.bringbackmanners.org/Operation public schools 2019

Thank you for bringing back manners! We haven’t been able to come this far without supporters like
you.

Sincerely,

Jon Pao

BringBackManners.Org
jonpao@bringbackmanners.org




Clearly and concisely address the

REASONS

as to why you are the

BEST ORGANIZATION

to act with or on their behalf.




Writing your own

« Help donors understand your
strategic placement to execute
the plan.

* Help donors understand the
success that you've had in the
past.

« Help donors FEEL that you are
the best organization for the
job.

e Tangible provision X
e Tangible provision Y
e Tangible provision Z

We know your gift will make a huge difference because contributions like those from you have helped
us test it in various locations for the past [x] years. In fact, we recently conducted a test of [this] at [this
location] on [this date] and the result was phenomenal:

“Holy Monkey | can’t believe the difference this training has been to these kids. 6 weeks after the
training, and the kids are still doing phenomenally better. This truly is the age of influence... little

II/

interventions can make a lot of difference

-Judy Q, Public School Teacher from [location]

Will you make this difference possible? The opportunity for you to make the most difference closes in
only [x days]. Not just because that’s when we need to wrap up the plan that has to be submitted, but
also because one of our board members pledged to match every gift, dollar for dollar, up to $10,000.

So for every dollar you give, our board member promises to give an additional dollar. That’s how
important this opportunity is!

Here’s the link where you can make your gift and have its value doubled:
http://www.bringbackmanners.org/Operation public schools 2019

Thank you for bringing back manners! We haven’t been able to come this far without supporters like
you.



Act Now

VU e After

Hey [firstname],

I hope you're having a great day so far. | was dinga ing late y day with the board and
something came up that | just had to make sure you're aware of.

Everything we have been predicting has come true. Kids are become more and more disrespectful and
the latest government programs are actually making it worse. You can click here for the full report:

http: w.bringbackmanners.org/fcdg 2019Repo

Our country, our kids, our society is in a complete crisis. How will the next generation survive in the
workplace? How will the work of those before them continue if they can’t even get along?

But there is something you can do about it.

‘We've just been given access to the public school system through X Y and Z and have a real chance to
get real training for this fallen generation. Unfortunately, we're not ready. We still need X, Y and Z.

This is where you can make a HUGE difference.

With your gift of X, you will be able to quickly stand up X, Y Z so that this opportunity isn't missed. That
means:

e Tangible provision X
e Tangible provision Y
e Tangible provision Z

We know your gift will make a huge difference because contributions like those from you have helped
us test it in various locations for the past [x] years. In fact, we recently conducted a test of [this] at [this
location] on [this date] and the result was phenomenal:

“Holy Monkey | can’t believe the difference this training has been to these kids. 6 weeks after the
training, and the kids are still doing phenomenally better. This truly is the age of influence... little
interventions can make a lot of difference!”

-Judy Q, Public School Teacher from [location]

Here's the link where you can make your gift and have its value doubled:
http://www.bringbackmanners.org/Operation public schools 2019

Thank you for bringing back manners! We haven’t been able to come this far without supporters like
you.

Sincerely,

Jon Pao

BringBackManners.Org
jonpao@bringbackmanners.org




Add references to both
EXTERNAL

and

INWARD

incentives to act now.



Writing your own

At a minimum, reference these
In writing.

* If you have the capability, add
visual references to these
different incentives to act.

e Tangible provision X
e Tangible provision Y
e Tangible provision Z

We know your gift will make a huge difference because contributions like those from you have helped
us test it in various locations for the past [x] years. In fact, we recently conducted a test of [this] at [this
location] on [this date] and the result was phenomenal:

“Holy Monkey | can’t believe the difference this training has been to these kids. 6 weeks after the
training, and the kids are still doing phenomenally better. This truly is the age of influence... little

Ill

interventions can make a lot of difference

-Judy Q, Public School Teacher from [location]

Will you make this difference possible? The opportunity for you to make the most difference closes in
only [x days]. Not just because that’s when we need to wrap up the plan that has to be submitted, but
also because one of our board members pledged to match every gift, dollar for dollar, up to $10,000.

So for every dollar you give, our board member promises to give an additional dollar. That’s how
important this opportunity is!

Here’s the link where you can make your gift and have its value doubled:
http://www.bringbackmanners.org/Operation public schools 2019

Thank you for bringing back manners! We haven’t been able to come this far without supporters like
you.



LET'S LOOK AT AN EXAMPLE.



LOCAL LOVE

FOOD

HUB

@ United Way

Donate now

Hi Marlene,

| sincerely hope that you and your family are continuing to keep well.
While we are making immense progress on rebuilding our communities,
I'm saddened by the devastating effects COVID-19 is having on
vulnerable families across the Lower Mainland and Fraser Valley.

In fact, 98% of our non-profit community partners have seen an
increased demand for food, and sadly, can’t meet current needs.

That's where you've stepped in. To date, your support of our relief fund
has helped us launch and operate 20 United Way_Local Love Food
Hubs in neighbourhoods across the Lower Mainland and Fraser Valley.

These vital food hubs provide groceries, food hampers, prepared meals,
and other essential goods at no cost to people in the community who
are facing food challenges during this very difficult time.

But more needs to be done because many families are still going
hungry.

By the end of May, our goal is to raise $1 million in additional funds to
support a total of 50 United Way Local Love Food Hubs. These food
hubs will continue to provide immediate relief and future support.

Please support our relief fund today.

SHOW YOUR LOCAL LOVE TODAY,
AND HELP COMBAT HUNGER IN
OUR COMMUNITIES.

&

(2

$50 $100 $250

buys 10 buys 5 buys 10

nutritious weekly grocery

meals. grocery vouchers.
hampers.

You'll be helping a friend, a neighbour, a single mom who has lost her
job, an elderly grandmother whose children are not in town and can't get
to her, or the employee who has worked all his life supporting his family
and finds himself laid off because he was unable to perform his job due
to physical distancing.

Thank you for helping vulnerable individuals and families access the
food they need.

With gratitude,

e

Michael McKnight
President & CEO
United Way of the Lower Mainland

P.S. If you have already donated to our relief fund, thank you so
much for your support. You’re making a huge difference to those
most affected by this crisis.




Hi Marlene,

| sincerely hope that you and your family are continuing to keep well.
While we are making immense progress on rebuilding our communities,
I'm saddened by the devastating effects COVID-19 is having on
vulnerable families across the Lower Mainland and Fraser Valley.

In fact, 98% of our non-profit community partners have seen an
increased demand for food, and sadly, can’t meet current needs.

That's where you've stepped in. To date, your support of our relief fund
has helped us launch and operate 20 United Way Local Love Food
Hubs in neighbourhoods across the Lower Mainland and Fraser Valley.

These vital food hubs provide groceries, food hampers, prepared meals,
and other essential goods at no cost to people in the community who
are facing food challenges during this very difficult time.

But more needs to be done because many families are still going
hungry.
By the end of May, our goal is to raise $1 million in additional funds to

support a total of 50 United Way Local Love Food Hubs. These food
hubs will continue to provide immediate relief and future support.

Please support our relief fund today.
SHOW YOUR LOCAL LOVE TODAY,

AND HELP COMBAT HUNGER IN
OUR COMMUNITIES.

N

$50 $100

buys 10 buys 5 buys 10
nutritious  § weekly roce
meals. | grocery vouchers.
i hampers.

You'll be helping a friend, a neighbour, a single mom who has lost her
job, an elderly grandmother whose children are not in town and can’t get
to her, or the employee who has worked all his life supporting his family
and finds himself laid off because he was unable to perform his job due
to physical distancing.

Thank you for helping vulnerable individuals and families access the
food they need.

With gratitude,

4o

Michael McKnight
President & CEOQ
United Way of the Lower Mainland

P.S. If you have already donated to our relief fund, thank you so
much for your support. You’re making a huge difference to those
most affected by this crisis.




Hi Marlene,

| sincerely hope that you and your family are continuing to keep well.
While we are making immense progress on rebuilding our communities,
I'm saddened by the devastating effects COVID-19 is having on
vulnerable families across the Lower Mainland and Fraser Valley.

In fact, 98% of our non-profit community partners have seen an
increased demand for food, and sadly, can’t meet current needs.

That's where you've stepped in. To date, your support of our relief fund
has helped us launch and operate 20 United Way Local Love Food
Hubs in neighbourhoods across the Lower Mainland and Fraser Valley.

These vital food hubs provide groceries, food hampers, prepared meals,
and other essential goods at no cost to people in the community who
are facing food challenges during this very difficult time.

But more needs to be done because many families are still going
hungry.

By the end of May, our goal is to raise $1 million in additional funds to
support a total of 50 United Way Local Love Food Hubs. These food
hubs will continue to provide immediate relief and future support.

Please support our relief fund today.

You'll be helping a friend, a neighbour, a single mom who has lost her
job, an elderly grandmother whose children are not in town and can't get
to her, or the employee who has worked all his life supporting his family
and finds himself laid off because he was unable to perform his job due
to physical distancing.

Thank you for helping vulnerable individuals and families access the
food they need.

With gratitude,

e

Michael McKnight
President & CEO
United Way of the Lower Mainland

P.S. If you have already donated to our relief fund, thank you so
much for your support. You’re making a huge difference to those
most affected by this crisis.




PROBLEM

Hi Marlene,

| sincerely hope that you and your family are continuing to keep well.
While we are making immense progress on rebuilding our communities,
I'm saddened by the devastating effects COVID-19 is having on
vulnerable families across the Lower Mainland and Fraser Valley.

In fact, 98% of our non-profit community partners have seen an
increased demand for food, and sadly, can’'t meet current needs.

That's where you've stepped in. To date, your support of our relief fund
has helped us launch and operate 20 United Way Local Love Food

Hubs in neighbourhoods across the Lower Mainland and Fraser Valley.

These vital food hubs provide groceries, food hampers, prepared meals,
and other essential goods at no cost to people in the community who
are facing food challenges during this very difficult time.

But more needs to be done because many families are still going
hungry.

By the end of May, our goal is to raise $1 million in additional funds to
support a total of 50 United Way Local Love Food Hubs. These food
hubs will continue to provide immediate relief and future support.

Please support our relief fund today.

You'll be helping a friend, a neighbour, a single mom who has lost her
job, an elderly grandmother whose children are not in town and can't get
to her, or the employee who has worked all his life supporting his family
and finds himself laid off because he was unable to perform his job due
to physical distancing.

Thank you for helping vulnerable individuals and families access the
food they need.

With gratitude,

A

Michael McKnight
President & CEO
United Way of the Lower Mainland

P.S. If you have already donated to our relief fund, thank you so
much for your support. You’re making a huge difference to those
most affected by this crisis.




SOLUTION

Hi Marlene,

| sincerely hope that you and your family are continuing to keep well.
While we are making immense progress on rebuilding our communities,
I'm saddened by the devastating effects COVID-19 is having on
vulnerable families across the Lower Mainland and Fraser Valley.

In fact, 98% of our non-profit community partners have seen an
increased demand for food, and sadly, can’'t meet current needs.

That's where you've stepped in. To date, your support of our relief fund
has helped us launch and operate 20 United Way Local Love Food
Hubs in neighbourhoods across the Lower Mainland and Fraser Valley.

These vital food hubs provide groceries, food hampers, prepared meals,
and other essential goods at no cost to people in the community who
are facing food challenges during this very difficult time.

But more needs to be done because many families are still going
hungry.

By the end of May, our goal is to raise $1 million in additional funds to
support a total of 50 United Way Local Love Food Hubs. These food
hubs will continue to provide immediate relief and future support.

Please support our relief fund today.

You'll be helping a friend, a neighbour, a single mom who has lost her
job, an elderly grandmother whose children are not in town and can't get
to her, or the employee who has worked all his life supporting his family
and finds himself laid off because he was unable to perform his job due
to physical distancing.

Thank you for helping vulnerable individuals and families access the
food they need.

With gratitude,

A

Michael McKnight
President & CEO
United Way of the Lower Mainland

P.S. If you have already donated to our relief fund, thank you so
much for your support. You’re making a huge difference to those
most affected by this crisis.




ACT NOW

Hi Marlene,

| sincerely hope that you and your family are continuing to keep well.
While we are making immense progress on rebuilding our communities,
I'm saddened by the devastating effects COVID-19 is having on
vulnerable families across the Lower Mainland and Fraser Valley.

In fact, 98% of our non-profit community partners have seen an
increased demand for food, and sadly, can’'t meet current needs.

That's where you've stepped in. To date, your support of our relief fund
has helped us launch and operate 20 United Way Local Love Food

Hubs in neighbourhoods across the Lower Mainland and Fraser Valley.

These vital food hubs provide groceries, food hampers, prepared meals,
and other essential goods at no cost to people in the community who
are facing food challenges during this very difficult time.

But more needs to be done because many families are still going
hungry.

By the end of May, our goal is to raise $1 million in additional funds to
support a total of 50 United Way Local Love Food Hubs. These food
hubs will continue to provide immediate relief and future support.

Please support our relief fund today.

You'll be helping a friend, a neighbour, a single mom who has lost her
job, an elderly grandmother whose children are not in town and can't get
to her, or the employee who has worked all his life supporting his family
and finds himself laid off because he was unable to perform his job due
to physical distancing.

Thank you for helping vulnerable individuals and families access the
food they need.

With gratitude,

A

Michael McKnight
President & CEO
United Way of the Lower Mainland

P.S. If you have already donated to our relief fund, thank you so
much for your support. You’re making a huge difference to those
most affected by this crisis.




Hi Marlene,

| sincerely hope that you and your family are continuing to keep well.
While we are making immense progress on rebuilding our communities,
I'm saddened by the devastating effects COVID-19 is having on
vulnerable families across the Lower Mainland and Fraser Valley.

In fact, 98% of our non-profit community partners have seen an
increased demand for food, and sadly, can’'t meet current needs.

That's where you've stepped in. To date, your support of our relief fund
has helped us launch and operate 20 United Way Local Love Food
Hubs in neighbourhoods across the Lower Mainland and Fraser Valley.

These vital food hubs provide groceries, food hampers, prepared meals,
and other essential goods at no cost to people in the community who
are facing food challenges during this very difficult time.

But more needs to be done because many families are still going
hungry.

By the end of May, our goal is to raise $1 million in additional funds to
support a total of 50 United Way Local Love Food Hubs. These food
hubs will continue to provide immediate relief and future support.

Please support our relief fund today.

You'll be helping a friend, a neighbour, a single mom who has lost her
job, an elderly grandmother whose children are not in town and can't get
to her, or the employee who has worked all his life supporting his family
and finds himself laid off because he was unable to perform his job due
to physical distancing.

Thank you for helping vulnerable individuals and families access the
food they need.

With gratitude,

A

Michael McKnight
President & CEO
United Way of the Lower Mainland

P.S. If you have already donated to our relief fund, thank you so
much for your support. You’re making a huge difference to those
most affected by this crisis.




TRY A MORE PERSONAL
AND HUMAN TONE.
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C: Template design

Give to CaringBridge by March 31 and I'll double your donation, up to
$10,000.

CORING @ BRIDGE!

Hello NAME,

I am blown away. | knew CaringBridge supporters were loyal,
but when | offered up a match donation, | did not anticipate
the outpouring of generosity that followed. CaringBridge is
such a beloved organization.

I'm so committed to CaringBridge and inspired by all the
donors who stepped up to join me that | decided to offer up

another match. If you donate between now and midnight
March 31, | will double your gift, up to $10,000.

| know that kindness Is contagious firsthand—I have watched
CaringBridge grow from its inception, and I've had three
CaringBridge websites myself. In fact, | just recently re-read
my guestbook from years ago—what a loving walk down
Memory Lane.

If you join me in this match, together we'll provide double
the love, strength and support families need during 2 heaith
journey. That means double the ability to keep CaringBridge
a safe, protected and ad-free space to Jet families focus on
what they need most: connection and healing.

Together, we are stronger. Your donation Is vital to bringing
hearts together.

Yours In strength,

(@
Rik Lalim
CaringBridge Advisory Council member & donor

P.S. Join me in donating to CaringBridge during today’s
match opportunity. Donate now!

g?

T1: Personal Email

CARING g BRIDGE:
Hello First name,
| am blown away. | knew CanngBriissataaais §

match donation, | did not anticipat
such a beloved organization

I'm so committed to CaringBridge
that | decided to offer up another
31, | will double your gift, up to

.3%

CLICKS

| know that kindness Is contagiou:
Inception, and | have had three C3
my guestbook from years ag

If you join me in this match, toget!
families need during a health jou
safe, protected and ad-free space
and healing.

Together, we are stronger. Your dq

Yes! Double My Donatio

Yours In strength,

Qe

Rik Lalim
CaringBridge Advisory Council m{

.5%

DONATIONS

P.S. Join me in donating to Caring




Experiment #4171

CONTROL

P
CARING@BRIDGE:

Hello First name,

When your world has been turned upside down, every connection counts. Every bit of
strength. Every heart brought together.

Erica, whose 6-month-old son Graham was diagnosed with a serious cancer, says she
couldn't imagine taking this long, sometimes scary journey without CaringBridge to share
news and receive strength.

You can make sure CaringBridge is here for them, and for everyone who needs calm
seas in times of turbulence, with your donation today—a donation that will go twice as
far on March 16 with a $15,000 matching gift opportunity from our generous friend
and donor, Rik Lalim.

Your compassion ensures that Erica's family can continue to rely on us for a safe,
protected, ad-free space to share their successes and frustrations, hopes and fears—
their journey. And family and friends can be there every step of the way.

Yes! Match My Gift Now!

Yours in hope,

s

Kelly Espy
CaringBridge Senior Development Specialist

P.S. There's no time like the present to bring hearts together. Together, we can be
stronger. Donate now and double your impact!

TREATMENT

Hello First name,

| know you've been using CaringBridge recently to stay connected to your loved
ones, and | hope it's been a source of strength for you.

Right now, we're in a short campaign to raise money to keep CaringBridge there
for you, and those like you who need a safe, protected place to connect during
life’s most challenging times.

As a nonprofit, CaringBridge is supported by donations from the people who
use and appreciate the site.

If you'd like to support this campaign right now, your gift will be doubled by a
generous donor, up to $15,000, if you use this link to make your gift by midnight,
March 16.

Click here to have vour gift matched today >>

It's the safest, most secure way to make sure CaringBridge will always be here
when your loved ones need it most.

We appreciate your support — thank you!

oy~

Kelly Espy
CaringBridge Senior Development Specialist ﬂ
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Experiment #4171

CONTROL

P
CARING@BRIDGE:

Hello First name,

When your world has been turned upside down, every connection counts. Every bit of
strength. Every heart brought together.

Erica, whose 6-month-old son Graham was diagnosed with a serious cancer, says she
couldn't imagine taking this long, sometimes scary journey without CaringBridge to share
news and receive strength.

You can make sure CaringBridge is here for them, and for everyone who needs calm
seas in times of turbulence, with your donation today—a donation that will go twice as
far on March 16 with a $15,000 matching gift opportunity from our generous friend
and donor, Rik Lalim.

Your compassion ensures that Erica's family can continue to rely on us for a safe,
protected, ad-free space to share their successes and frustrations, hopes and fears—
their journey. And family and friends can be there every step of the way.

Yes! Match My Gift Now!

Yours in hope,

ey~

Kelly Espy
CaringBridge Senior Development Specialist

P.S. There's no time like the present to bring hearts together. Together, we can be
stronger. Donate now and double your impact!

TREATMENT

Hello First name,

| know you've been using CaringBridge recently to stay connected to your loved
ones, and | hope it's been a source of strength for you.

Right now, we're in a short campaign to raise money to keep CaringBridge there
for you, and those like you who need a safe, protected place to connect during
life’s most challenging times.

As a nonprofit, CaringBridge is supported by donations from the people who
use and appreciate the site.

If you'd like to support this campaign right now, your gift will be doubled by a
generous donor, up to $15,000, if you use this link to make your gift by midnight,
March 16.

Click here to have you

It's the safest, most se O
when your loved ones e O

We appreciate your su DO NATl O N S

oy~

Kelly Espy
CaringBridge Senior Development Specialist
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Look Closer

* Logo placement
reduced

CONTROL

=
CARING@BRIDGE:

Hello First name,

When your world has been turned upside down, every connection counts. Every bit of
strength. Every heart brought together.

Erica, whose 6-month-old son Graham was diagnosed with a serious cancer, says she
couldn’t imagine taking this long, sometimes scary journey without CaringBridge to share
news and receive strength.

You can make sure CaringBridge is here for them, and for everyone who needs calm
seas in times of turbulence, with your donation today—a donation that will go twice as

far on March 16 with a $15,000 matching gift opportunity from our generous friend
and donor, Rik Lalim.

Your compassion ensures that Erica's family can continue to rely on us for a safe,
protected, ad-free space to share their successes and frustrations, hopes and fears—
their journey. And family and friends can be there every step of the way.

Yours in hope,

ey -

Kelly Espy
CaringBridge Senior Development Specialist

P.S. There's no time like the present to bring hearts together. Together, we can be
stronger. Donate now and double your impact!

TREATMENT

Hello First name,

| know you've been using CaringBridge recently to stay connected to your loved
ones, and | hope it's been a source of strength for you.

Right now, we're in a short campaign to raise money to keep CaringBridge there
for you, and those like you who need a safe, protected place to connect during
life’s most challenging times.

As a nonprofit, CaringBridge is supported by donations from the people who
use and appreciate the site.

If you'd like to support this campaign right now, your gift will be doubled by a
generous donor, up to $15,000, if you use this link to make your gift by midnight,
March 16.

Click here to have your gift matched today >>

It's the safest, most secure way to make sure CaringBridge will always be here
when your loved ones need it most.

We appreciate your support — thank you!

oy~

Kelly Espy
CaringBridge Senior Development Specialist

=
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Look Closer

Call to action
button moved to
text/link

CONTROL

N
CARING@BRIDGE:

Hello First name,

When your world has been turned upside down, every connection counts. Every bit of
strength. Every heart brought together.

Erica, whose 6-month-old son Graham was diagnosed with a serious cancer, says she
couldn’t imagine taking this long, sometimes scary journey without CaringBridge to share
news and receive strength.

You can make sure CaringBridge is here for them, and for everyone who needs calm
seas in times of turbulence, with your donation today—a donation that will go twice as

far on March 16 with a $15,000 matching gift opportunity from our generous friend
and donor, Rik Lalim.

Your compassion ensures that Erica's family can continue to rely on us for a safe,
protected, ad-free space to share their successes and frustrations, hopes and fears—
their journey. And family and friends can be there every step of the way.

Yes! Match My Gift Now!

Yours in hope,

ey -

Kelly Espy
CaringBridge Senior Development Specialist

P.S. There's no time like the present to bring hearts together. Together, we can be
stronger. Donate now and double your impact!

TREATMENT

Hello First name,

| know you've been using CaringBridge recently to stay connected to your loved
ones, and | hope it's been a source of strength for you.

Right now, we're in a short campaign to raise money to keep CaringBridge there
for you, and those like you who need a safe, protected place to connect during
life’s most challenging times.

As a nonprofit, CaringBridge is supported by donations from the people who
use and appreciate the site.

If you'd like to support this campaign right now, your gift will be doubled by a
generous donor, up to $15,000, if you use this link to make your gift by midnight,
March 16.

Click here to have your gift matched today >>

It's the safest, most secure way to make sure CaringBridge will always be here
when your loved ones need it most.

We appreciate your support — thank you!

oy~

Kelly Espy
CaringBridge Senior Development Specialist
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Look Closer

* More personal
and relevant
salutation

CONTROL

Hello First name,

When your world has been turned upside down, every connection counts. Every bit of
strength. Every heart brought together.

Erica, whose 6-month-old son Graham was diagnosed with a serious cancer, says she
couldn’t imagine taking this long, sometimes scary journey without CaringBridge to share
news and receive strength.

TREATMENT

Hello First name,

| know you've been using CaringBridge recently to stay connected to your loved
ones, and | hope it's been a source of strength for you.

Right now, we're in a short campaign to raise money to keep CaringBridge there
for you, and those like you who need a safe, protected place to connect during
life’s most challenging times.
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 More human
sounding
introduction to
the campaign

CONTROL

Hello First name,

When your world has been turned upside down, every connection counts. Every bit of
strength. Every heart brought together.

Erica, whose 6-month-old son Graham was diagnosed with a serious cancer, says she
couldn’t imagine taking this long, sometimes scary journey without CaringBridge to share
news and receive strength.

TREATMENT

Hello First name,

| know you've been using CaringBridge recently to stay connected to your loved
ones, and | hope it's been a source of strength for you.

Right now, we're in a short campaign to raise money to keep CaringBridge there
for you, and those like you who need a safe, protected place to connect during
life’s most challenging times.
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e |t's written to
YOU

CONTROL

Hello First name,

When your world has been turned upside down, every connection counts. Every bit of
strength. Every heart brought together.

Erica, whose 6-month-old son Graham was diagnosed with a serious cancer, says she
couldn’t imagine taking this long, sometimes scary journey without CaringBridge to share
news and receive strength.

TREATMENT

Hello First name,

| know you've been using CaringBridge recently to stay connected to your loved
ones, and | hope it's been a source of strength for you.

Right now, we're in a short campaign to raise money to keep CaringBridge there
for you, and those like you who need a safe, protected place to connect during
life’s most challenging times.




Look Closer

* Logo placement
reduced

« (Call to action button
moved to text/link

* More personal and
relevant salutation

« More human
sounding
introduction to the
campaign

e |t's written to YOU

CONTROL
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Hello First name,

When your world has been turned upside down, every connection counts. Every bit of
strength. Every heart brought together.

Erica, whose 6-month-old son Graham was diagnosed with a serious cancer, says she
couldn’t imagine taking this long, sometimes scary journey without CaringBridge to share
news and receive strength.

You can make sure CaringBridge is here for them, and for everyone who needs calm
seas in times of turbulence, with your donation today—a donation that will go twice as
far on March 16 with a $15,000 matching gift opportunity from our generous friend
and donor, Rik Lalim.

Your compassion ensures that Erica's family can continue to rely on us for a safe,
protected, ad-free space to share their successes and frustrations, hopes and fears—
their journey. And family and friends can be there every step of the way.

Yes! Match My Gift Now!

Yours in hope,

ey

Kelly Espy
CaringBridge Senior Development Specialist

P.S. There's no time like the present to bring hearts together. Together, we can be
stronger. Donate now and double your impact!

TREATMENT

Hello First name,

| know you've been using CaringBridge recently to stay connected to your loved
ones, and | hope it's been a source of strength for you.

Right now, we're in a short campaign to raise money to keep CaringBridge there
for you, and those like you who need a safe, protected place to connect during
life’s most challenging times.

As a nonprofit, CaringBridge is supported by donations from the people who
use and appreciate the site.

If you'd like to support this campaign right now, your gift will be doubled by a
generous donor, up to $15,000, if you use this link to make your gift by midnight,
March 16.

Click here to have your gift matched today >>

145.5%

DONATIONS

CaringBrid
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Hi Marlene,

| sincerely hope that you and your family are continuing to keep well.
While we are making immense progress on rebuilding our communities,
I'm saddened by the devastating effects COVID-19 is having on
vulnerable families across the Lower Mainland and Fraser Valley.

In fact, 98% of our non-profit community partners have seen an
increased demand for food, and sadly, can’'t meet current needs.

That's where you've stepped in. To date, your support of our relief fund
has helped us launch and operate 20 United Way Local Love Food

Hubs in neighbourhoods across the Lower Mainland and Fraser Valley.

These vital food hubs provide groceries, food hampers, prepared meals,
and other essential goods at no cost to people in the community who
are facing food challenges during this very difficult time.

But more needs to be done because many families are still going
hungry.

By the end of May, our goal is to raise $1 million in additional funds to
support a total of 50 United Way Local Love Food Hubs. These food
hubs will continue to provide immediate relief and future support.

Please support our relief fund today.

You'll be helping a friend, a neighbour, a single mom who has lost her
job, an elderly grandmother whose children are not in town and can't get
to her, or the employee who has worked all his life supporting his family
and finds himself laid off because he was unable to perform his job due
to physical distancing.

Thank you for helping vulnerable individuals and families access the
food they need.

With gratitude,

A

Michael McKnight
President & CEO
United Way of the Lower Mainland

P.S. If you have already donated to our relief fund, thank you so
much for your support. You’re making a huge difference to those
most affected by this crisis.




WRITE YOUR EMAIL AND
THEN




HAVE A VERY CLEAR,
DIRECT CALL TO ACTION.




Remember This?

Hi Jenn,
1 hope you're having a great day so far. | wanted 1o tell you something that’s been on my heant

as of late.
Help for today. Hope for tomorrow.

The Lord has blessed Barbara and me by aliowing us to serve at Familylife for 41 years. While
. there are many parts that make the ministry special, the best part is the people we get to meet
A Cru Ministr y and help. Over the years, we have had the opportunity to help over one hundred thousand
pastors and ther spouses attend our Weekend to Remember® marriage getaways

| have a great appreciation for pastors. Maybe that's because | like to think that | have a pastor's
heart, and | also know the challenges they face and the stresses that come with their job. We

8 tend to put high expectations on pastors and sometimes forget that they are human 100. They
Scholarship funds have run out. work long hours, makae lots of sacrifices and often don't take time for themselves and thelr
Here's why it matters . . families.

Marriage and famifies require intentionality and investment. That's why I'd like to continue to

make it possible for even more pastors and their spouses 1o attend our Weekend to Remember
getaway as a gift from FamilyLife and generous people like you.

Jenn, would you consider giving a special gift to FamilyLife that will help provide a scholarship
for @ pastor couple to invest in thelr marriage at this weekend getaway?

Your donation will give this faithful coupie biblically-based insights to strengthen and improve

[Salutation],
their marriage, time to relax and rediscover the love between them, and tools and resources that

You don't often think about pastors needing help with their marriage. will iImmediately impact their marriage.

Our expectations are so high. But the truth is, they work long hours. They i isoliari vl ot only holp & pENDE i s 8rege, Ut Wil Goms ey T
are constantly sacrificing. It takes a toll on their families, who also do so @ better position to minister to his congregation

much,

1 can’t think of a better way to invest in God’s kingdom, than to invest in the people God has
Your gift will help provide a scholarship to our Weekend to Remember® calied to do His work

marriage getaway for at least one pastor couple like Fred and Melissa. Here Is the link where you can make your gift sa farmiheta com $7.07fndex

While they were having a difficult time, they received their scholarship,
thanks to caring friends like you. Fred told us:

Thank you, Jenn, for heiping bulld strong marriages and families.

“I had been going through some issues of burnout after pastoring a very
small church for nine years that we had planted . . . We had lost two
children to miscarriage. We didn't want to be another statistic. The
pastor scholarship allowed us the opportunity to attend this marriage
getaway. Without it, we could not have afforded to go.

the stresses of ministry. One failed marriage can be a tragic setback for a
whole church.

Workers like Fred and Melissa are few. We can’t afford to lose them to

Please pray for the need. Your gift now will also make a huge difference
for a pastor couple, their church, and the community they serve. God|
bless you for being a great friend to FamilyLife.

DONATIONS

Dennis Rainey




Scholarship funds have run out.
Here's why it matters. .

[Salutation],

You don’t often think about pastors needing help with their marriage.
Our expectations are so high. But the truth is, they work long hours. They
are constantly sacrificing. It takes a toll on their families, who also do so
much,

Your gift will help provide a scholarship to our Weekend to Remember®
marriage getaway for at least one pastor couple like Fred and Melissa.*

While they were having a difficult time, they received their scholarship,
thanks to caring friends like you. Fred told us:

“I had been going through some issues of burnout after pastoring a very
small church for nine years that we had planted . . . We had lost two
children to miscarriage. We didn't want to be another statistic. The
pastor scholarship allowed us the opportunity to attend this marriage
getaway. Without it, we could not have offorded to go.”

Workers like Fred and Melissa are few. We can’t afford to lose them to
the stresses of ministry. One failed marriage can be a tragic setback for a
whole church.

as of late.

The Lord has blessed Barbara &
there are many parts that make U
and help. Over the years, we ha
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jors and sometimes forget that they are human 100. They
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make it possible for even more
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Your donation will give this faithful
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or the love between them, and tools and resources that

This weekend will not only heip a pastor in his marriage, but he will come away recharged and in
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1 cant think of a better way to |
calied to do His work.

God's kingdom, than to invest in the people God has

2011 7.07 fincie

Here is the link where you can make your giftt nitps idonate familyife
Thank you, Jenn, for heiping bulid strong marriages and families.
Have a great week!

May God bless you,
Dennis




MAKE SURE YOUR CALL TO ACTION IS
AFTER YOU'VE GIVEN ENOUGH REASON
WHY THEY SHOULD TAKE ACTION.




Experiment #583

CONTROL TREATMENT

Please, make your year-end gift tg-mx. Please, stand wlth-tod;ay.

91%

In Clicks

50%

In Donations




How The Kind Of Ask In An Email Affects Click Through And Donations
EXPERIMENT ID: #5461

CONTROL TREATMENT

£\ 50%

9%

In Donations*




ACT NOW

Hi Marlene,

| sincerely hope that you and your family are continuing to keep well.
While we are making immense progress on rebuilding our communities,
I'm saddened by the devastating effects COVID-19 is having on
vulnerable families across the Lower Mainland and Fraser Valley.

In fact, 98% of our non-profit community partners have seen an
increased demand for food, and sadly, can’'t meet current needs.

That's where you've stepped in. To date, your support of our relief fund
has helped us launch and operate 20 United Way Local Love Food

Hubs in neighbourhoods across the Lower Mainland and Fraser Valley.

These vital food hubs provide groceries, food hampers, prepared meals,
and other essential goods at no cost to people in the community who
are facing food challenges during this very difficult time.

But more needs to be done because many families are still going
hungry.

By the end of May, our goal is to raise $1 million in additional funds to
support a total of 50 United Way Local Love Food Hubs. These food
hubs will continue to provide immediate relief and future support.

Please support our relief fund today.

You'll be helping a friend, a neighbour, a single mom who has lost her
job, an elderly grandmother whose children are not in town and can't get
to her, or the employee who has worked all his life supporting his family
and finds himself laid off because he was unable to perform his job due
to physical distancing.

Thank you for helping vulnerable individuals and families access the
food they need.

With gratitude,

A

Michael McKnight
President & CEO
United Way of the Lower Mainland

P.S. If you have already donated to our relief fund, thank you so
much for your support. You’re making a huge difference to those
most affected by this crisis.




5 Ways to Optimize Your Fundraising Emails

1. Can you send from a person instead of your organization?

« Can you send from different people within your organization instead of the same person?
2. Do your design elements definitively help the donor engage? If not, remove!
3. Do you have enough copy to explain why a donation is needed?

 |s there a clear problem?

* Is there a clear solution?

* |s there a clear reason to trust you?
* Is there a clear reason to act today?

4. Can you use a more personal tone and voice? (Tip: Read it out loud)

5. Do you have a clear, direct, straightforward Call to Action?
» Can you try a hyperlink or even raw link?



GO DEEPER.
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COVID-19

Canadian Charity Fundraising Response

COVID-19 CANADIAN *
c HARITY Canadian Charity Fundraising Data to Help

You Respond During the COVID-19 Crisis

F U N D RAI S I N G "How should our organization respond to the COVID-19 pandemic?”

This has been one of the most common questions being asked by

Canadian charity fundraisers and marketers. But the truth is that no one
truly knows what the "correct" response is.
[ J

The good news is that data can give us new fundraising and marketing
insights to test during this time.

What would you like to see?

i Email Trends &
In the charts below, you'll find Canadian COVID-19 related email Onl;?:&lzlng Examples
volume, online giving trends, and examples and resources to help you
improve your fundraising.
’ e : s 2 Resources Get Updates i
Our hope is that you'll find it useful as you navigate these uncertain Response Trends

times

The Care2, CanadaHelps, Charity Village, and NextAfter Teams

N



THANK YOU!



QUESTIONS?



